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Anna Albugh, 4, gets a butterfly and ladybug painted on her cheek by Chloie Lott during Hope Church’s annual Fall Festival and Talent Show for kids and adults
with special needs and their families.
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Harding Academy’s
week-long homecoming
festivities culminatedwith
its traditional half-time
presentations.

Harding Academy’s
2015 Homecoming Queen
was senior KarliWilliam-
son, who was escorted by
senior Tyrique Liddell.
Williamson is treasurer in
the Student Government
Association and a mem-
ber of the National Honor
Society, varsity girls cross
country team, a cappella

chorus and Girls of Hard-
ing (a devotional leader-
ship andmentoring group
for girls).

Liddell is a senior class
secretary, a member of
Harding Health Scholars
and is a Campus Life Am-
bassador.

The crowning moment
was even more special as
Williamson’s father,Hard-
ing’s president, TrentWil-
liamson, along with 2014
Queen, alumna, Sarah
Jones, made the presenta-
tion.

It was also an honor to
welcome back members
of the 1964 Homecoming
Court and hear the ladies

HARDING

Senior Williamson
crowned queen
Homecoming week
ends with ceremony

Harding’s 2015 Homecoming Queen is Karli Williamson. She was
escorted by Tyrique Liddell.See HARDING, 2

By Craig Collier
Special to The Weekly

Hope Presbyterian
Church on Saturday spon-
sored its annual Fall Festival
andTalentShowforkidsand
adults with special needs.

The event, which is in its
seventh year, is an outreach
forbothadults andkidswith
intellectual and develop-
mentaldisabilities.The large
gym and smaller rooms had
places where games were
played.Also inside therewas
a talent show, food areas, a
roomwith swimming pools
filled with Legos, inflatable
bouncy slides, face paint-
ing, a manicure station and
music andsensoryenhance-
ment spaces.

There also were many

tables set up where parents,
friendsandcaregiverscould
learn about what resources
wereavailable at thechurch,
if needed.

HopeChurch doesn’t just
providespaceonceayear for
an event tailored for people
withspecialneeds.Hopehas
a ministry devoted to them
called “Hope 4 Macky &
Friends.”

“Macky” is Macky Oates,
whowas a youngmanwhen
his parents came to visit
Hope in the earlier years of
the church’s history.

The Oates family was
looking forachurch the fam-
ily could call home. Macky
hasdevelopmental challeng-
es and hewanted to know if
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Hope Fall Festival
Church

puts on
annual

event for
special

needs kids,
adults

Anna
Messer and
Anna Belle
Hulgan
dressed
in similar
costumes
at Hope
Church’s
fall festival
for special
needs
adults and
kids.

See FESTIVAL, 2
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WASHINGTON — Christian
Brothers University was
honored at the White House
on Thursday for its efforts to
helpLatino students succeed.

The private, Catholic col-
lege in Memphis was one of
nearly 150 public and private
sector organizations recog-
nized by President Barack
Obama at a reception for
Hispanic Heritage Month
that alsomarked the 25th an-
niversaryof theWhiteHouse
Initiative on Educational Ex-
cellence for Hispanics.

Christian Brothers was
honored for its Latino Stu-
dent Success Program,which
provides financial support
andother assistance toLatino
students. In July, duringavisit
from White House officials,
CBUpresident John Smarrel-
li announced the school will
donate $12million over seven
years tocontinuetheprogram.

Aspartof theprogram, sev-
eral Latino students founded
a student-run organization
called Hola CBU to meet the
needs of Latino students in
the college community and
to further cultural awareness
ofHispanic heritage. The or-
ganization has more than 80
members andhas plans to ex-
pand its outreach to thewider
Memphis community. The
university also partnered
with LatinoMemphis, which
assistsHispanics on issues of
health, education and justice.

“CBU is extremely hon-
ored to be recognized for
this program, particularly as
it is so exemplary of our core
mission and values,” said
university’s president, John
Smarrelli.

ACHIEVEMENT

CBU
honored
at White
House
Work to help Latino
students recognized

CHICK-FIL-A TOP
IN SATISFACTION
With other fast-food joints on the decline,
Chick-fil-A manages to stay the best. Page 2

OLE MISS
WHO?
Tigers take down Rebs
in 37-24 upset victory,
marks 13th straight
win for the boys in
blue. SPORTS, 10
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CORDOVA

Trunk or Treat at
SBA on Oct. 29

St. Benedict at Auburn-
daleHigh Schoolwill host
its second annual Trunk
or Treat Oct. 29 at the
school’s soccer field, 8250
VarnavasDrive, from5:30-
7:30 p.m.

There will be school
clubs and organizations
handing out treats to all
the little ghosts and gob-
lins that come out. Radio
station KIX 106 will have
a live remote Oct. 29.

MEMPHIS

Free admission to
Civil Rights Museum

The National Civil
Rights Museum is offer-
ing free museum admis-
sion and transportation
for Shelby County School
Title 1 schools in grades
4-12.

Groups of up to 45 stu-
dents and five chaperones
are eligible tomake reser-
vations for the free field
trip.

Educators must submit
an online application at
civilrightsmuseum.org by
Dec. 4 for trips taken by
Dec. 18.

For reservation infor-
mation, contact the mu-
seum’s Group Sales De-
partment at groupsales@
civilrightsmuseum.org.

David Royer

HOLLYWOOD

Wolf Conservancy
to host workshop

The Wolf River Con-
servancy on Tuesday
will host the first of five
public workshops to give
residents a chance to re-
view and offer comments
on plans to complete a
36-mile-long “greenway,”
ormultiuse trail, along the
Wolf River.

The Tuesday session
is planned for 5-8 p.m. at
TheOffice atUptown, 594
N. Second. The second
workshop will be at the
same time Wednesday at
the Hollywood Commu-
nity Center, 1560 N. Hol-
lywood.

Thomas Charlier

CORDOVA
WEEKLY

Volume 2, No. 52

Cordova Weekly, a publication
of The Commercial Appeal, is
delivered free on Tuesdays to
select residents of Cordova and
the surrounding areas.
Mailing address:
The Weekly
The Commercial Appeal
495 Union Ave.
Memphis, TN 38103
To suspend or cancel delivery of
TheWeekly, call 901-529-2731.

THE WEEKLY
EXECUTIVE EDITOR

David Boyd • 901-529-2507
boyd@commercialappeal.com
CONTENT COORDINATOR

MattWoo • 901-529-6453
woo@commercialappeal.com

THE COMMERCIAL APPEAL
PRESIDENT AND PUBLISHER

George Cogswell
901-529-2205 • GCogswell@
commercialappeal.com
VICE PRESIDENT OF ADVERTISING

Stephanie Boggins
901-529-2640 • sboggins@
commercialappeal.com

ADVERTISING SERVICES,
RETAIL, CLASSIFIED, BILLING

901-529-2700

The
Commercial
Appeal

By Mark Richens
richens@commercialappeal.com
901-529-2373

The Memphis Symphony
Orchestra announced Oct. 13
that Jennifer Bradner has been
named to the position of interim
president and CEO.

Bradner will take over the

post when current presi-
dent/CEO Roland Val-
liere steps down Nov. 9.
She has served since June
2014 asMSOchief operat-
ing officer.

Bradner served as ex-
ecutive director ofOpera
Memphis from 2008 to
2014 and has held posi-
tions at the Blue Grace
Music agency and with Folk Al-
liance International. She also
has taught at Memphis College

of Art and Southwest
Tennessee Community
College.

“Jennifer is experi-
enced in arts leadership
and management, she
knows the Memphis
SymphonyOrchestra and
she knows our Memphis
community,” Memphis
Symphony Board chair-

woman Gayle Rose said in a
press release. “There is no one
else who has the inside experi-

ence and theoutsideperspective
that Jennifer brings to theMSO.
Her leadership and experience
are ideal for the opportunities
we have before us at this time at
theMemphis Symphony.”

Bradner will take over as the
symphony continues to emerge
fromfinancial difficulties and as
music director Mei-Ann Chen
winds down her tenure, which
began in 2010.

The MSO announced last
week that Robert Moody will

succeed Chen under the title of
“principal conductor” after the
2016-17 season.

Hired to save theorganization
from closure, Valliere trimmed
the annual budget from $4.9
million to $3.2 million after the
symphonymusicians accepted a
one-year contract calling for an
abbreviatedperformance sched-
ule and a 38 percent pay cut.

UnderValliere, the symphony
boardwas also able to raise $2.2
million to make ends meet.

MEMPHIS SYMPHONY ORCHESTRA

Bradner named interim symphony president
Will replace outgoing
CEO Ronald Valliere

Jennifer
Bradner

By Kevin McKenzie
mckenzie@commercialappeal.com
901-529-2348

Customer satis-
faction is on the
decline at Ameri-

ca’s fast-food restaurants,
but there is a noticeable
bright spot: Chick-fil-A.

The American Customer Sat-
isfaction Index 2015 restaurant
report released in June included
Chick-fil-A for the first time. The
Atlanta-based chain scored 86 out
of a possible 100, the highest score
ever recorded for a fast-fast food
restaurant.

At the other end of the scale,
McDonald’s scored a 67. That re-
flects a lower trend in customer
satisfaction as consumers, no
longer pinching pennies after the
Great Recession, look for better
quality ingredients and service at
a reasonable price, according to
the report.

Smaller, more local restaurants
can take heart from the report.
As a group labeled “all others,”
they scored an 81 for 2015. That
places them in the top three, trail-
ingChick-fil-A, ChipotleMexican
Grill’s score of 83, and just above
Panera Bread’s 80.

Scott Malone, owner-operator
of theChick-fil-A at 4916 Poplar in
EastMemphis, points to a “mission

to be remarkable” as a key to the
chain’s high customer satisfaction.
It starts with great food, Malone
said, and great service.

“That service comes from the
selection of great team members,
those teammembers that canmeet
or exceed our expectations,” he
said.

Owner-operators, generally one
per restaurant, are another key in-
gredient, he said. The franchised
chain has 13 locations in Shelby
and DeSoto counties and more
than 1,500 in about 40 states.

“Wealso have great, raving fans
of the brand which come in daily,
comemore often, pay full price for
the value they receive at Chick-
fil-A and they’ll tell others about
those remarkable experiences at
Chick-fil-A,” he said.

Founder Truett Cathy’s biblical
principles as well as lower-than-
average advertising budgets and

debt loadsmakeChick-fil-A’s busi-
ness model vary from most fast-
food chains, according to a Uni-
versity of Virginia Darden School
Foundation case study.

Careful selection of owner-
operators and no Sunday hours
for the restaurants are other hall-
marks of the privately held chain,
which attracts more affluent and
moreeducatedcustomers than fast
food, cow-basedburger chains, ac-
cording to the case study.

ACSI was started in 1994 by
researchers at the University of
Michigan, with the American So-
ciety forQuality inMilwaukeeand
CFI Group in Ann Arbor.

Benchmarks to gauge the cus-
tomer experience in restaurants
ranged from accuracy of a food
order to website satisfaction,
courtesy and helpfulness of staff,
quality of food and beverages and
speed of checkout or delivery.

BUSINESS

PHOTOS JIM WEBER/THE COMMERCIAL APPEAL

Employee Sara Seals greets a regular customer while filling orders at the Chick-fil-A at 4916 Poplar Ave. The American Customer Satisfaction Index 2015
restaurant report gives the Atlanta-based chain a score of 86 out of a possible 100, the highest score ever recorded for a fast-food restaurant.

Fast-food satisfaction
Chick-fil-A

defies
industry’s

typically
low

consumer
approval

Scott Malone,
owner-op-
erator of the
Chick-fil-A on
Poplar Avenue,
credits the
chain’s “mis-
sion to be re-
markable” for
its high level
of customer
satisfaction.

reminisce about this same
moment 51 years ago.

They recalled the orig-
inal football field, specta-
tor stand, their classmates
and landmarks around the
campus.

They and the many
alumni at the game were
pleased to see the im-
provements to campus, in-
cluding the beautiful new
turf stadiumfield thatwas
completed this summer.

Alumni were equally
pleased to see that time-
less traditions suchHome-
coming continue to build
richmemories for current
students and families.

Sheryl Ragland is the director
of communications for Harding
Academy.
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Harding’s Homecoming Court was announced during a recent football game. The court members
are Baytes-Gabriel Jordan and Reed Hicks, Qiera Bentley and Quinn Murry, Madison Morat and
Justin Long, Queen Karli Williamson and Tyrique Liddell, seniors Cami Bea Austin and Tim Taylor
and Leigh McWilliams and Jack Wakefield.

the church could be not
onlyaplaceofworship, but
also a resource that could
provide services. Nearly
20 years later the church’s
outreach is named after
Macky.

“Hope’sviewpoint is that
we not only welcome the
familieswith specialneeds
members,wewant themto
behere,” saidKarenWalls,
director forHope 4Macky
&Friends. “OnSundayswe
have volunteers waiting
to help the families enter
and get settled in so they
can enjoy their experience
here. IfGodmadethem,we
want them to be here.”

For additional informa-
tion, visit their web site
at hopepres.com/special-
needs-ministry.
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